9HA15H (H) BEHBRES 2 /Z A

A B&% C23 D&%
€ HE=E102 WE=E103 KEE106_ __ EE=E107
9:40 | FIEHE EE % GrdfEKRE) MR F (BEXRE) M NN RED) FEER Grgxs)
B R BT 7 ’;Ei@:&gj—_;yk.bgé;zwﬁt
= — LB VARTTIIBIT AL =T D 1 7T—%77F% VA1) s 2L R
T — |[RER S o — VR Bk R — KB — koA ODQWEF o TERFH0OERLBE
FEBLT—
BEE | £2F @WK BEImMEE (LLP K% B2 X (BRILEFERKE - BT EHEAET (FILXF)
10:20 | FE EBEME QCIMEEKE) FH i (BHRIKE) REERE (BBIEKE) MEEEET (ABRXT)
10:30 | AIRE | BB W (LAY T (GEXT) LB (hBRE) IEB AN (FEB 750
BEREMS EICBIT 5 BREOH - s s
R 1> KXV T AR S owk | SR DRAETT Y Ml w1 p0 5 n ps e T = - o
—BELEEN L LT— BHifb a2 CRUValy M AT — AN BET 5 EHIT A
WEE |H KR (BRREXE - k) BARZ (IMET T KEERE)|E B GEHXE - B) Z= Xt (KIRRBEKX¥)
11:10 | F@@FE |PIIERF (I KF) ZHEEE (FRAE) BEERY (BEFREXT) # AE (FELKRFE)
11:20 | A% PR (LR KEE) s 2 RIEKRE) REERE (ARXFE) B ¥ EEXRE)
Chinese Auto Makers’ Advance M1 k2
F e FEICTHEEDHESH AALED TFREFXHEAEEH | D|Strategy into Southeast Asian %§%£%§%E§%ﬁ§;§$§
—RVavEErhLhE L T— BELRER Market: Case study of f/t " ;E_»lvég{;h,_
FAW Group and Geely Auto 7 -
BEEZ (EAK®) s g e | e . s .
mey R T A B AR GLIRK) "W GUBRY: - 5D £ ME (IRWKYE 5D
12:00 | ik [IEEW (IRMEAY) FfEZ BhlFBEx) G i R ) IAB AN (BB
BE #EH¥ER)
13:10 | FI&H HOEB BEAKE) JF— (BamKF) BEEEZ (EAKY) WA B (RFERKTFE)
o | BRI R O B Hohfgpa—RL— khHsFoz |[Bd A HTORRE <A
F—= [ 44 7 _ AL pa—Y—=—X v—h 7 [BEBIFOXMBBR
BEE |BILERE (BELUESEMER) MABRE (BB pATE (KBRSIK - BR) S E (RELKRFE)
13:50 | i |#k fE% (ELEKE) BRERE (BEFEFEEK) Wi ¥ (EEXT) HET o) (BERBKRF)
14:00 | FL#H w B GERKP) NFHh— (BamXE) EHEZ (BEAKT) A B (RFELKFE)
BRAESEESED o — NV FHE . . . . s s e =
= |~ A a [TV FOERY —U XAOBR LB |FRECB TS PHERBORSML [BEICKT 2EEESOBRETE
T | R 7 A AOWEL R (g sy C “ L R~ DL S
BEE (B B REILKE) T 5 ) HH ¥ GUBAE) % BB AIERE - B
14:40 | §8E DI £ GEdEX®) ZEHE (KEREBERE) BEIFEE (AEf-KE) EEER (EBEXFE)




